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Customer Satisfaction Study of Luming Hot

Spring Holiday Hotel in Taitung.
Bing-Ho Lo~ Tao-Ju Wang ™

Abstract

In recent years, Taitung region to promote the organized-related tourism activities
to attract many visitors to Taitung tourism, increase tourist accommodation Taitung
trips, test hotel related industry how when you receive a lot of visitors, you should pay
more attention to customer satisfaction and feelings to let visitors have consumer
chance again.This paper mainly discusses Luming Hot Spring Holiday Hotel Customer
Satisfaction is subject to brand image, customer expectations, the impact of cognitive quality
and perceived value, based on survey research methods, questionnaire of 322 samples
recovered parts, structural equation validation hypothesis, verify brand expect to have found a
positive impact on the customer, customer expectations have a positive impact on cognitive
quality and perceived value, and have a positive impact on the quality of cognitive perceived
value and customer satisfaction, perceived value has a positive impact on customer
satisfaction. Therefore, the industry should first focus on the establishment and maintenance of
the hotel brand image in order to improve customer satisfaction and increase corporate

profitability.

Keyword: Customer Satisfaction, Brand image, Customer Expectations,

Cognitive Quality, Perceived value
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