B P2 I 2 S L 2 A 2 iR A B T E 53

B R 4 5% e R E
e o
2

PR s His ﬁ'&;‘;ﬁ'mgﬁj o WM E L BT L 0 P S %ﬁ K
BV ORI Ao AR o4 PRI REREIR SRR E SR BL - -
Tripadvisor e &5k 5 & fi dh + 52 i5id priest > G E § A arR 3 Tl e®y o B
PRt fRRMER LA P EARRIR 0 R RH SRR BRBBRLAER -
iPiEm¢PiW%ﬁ%ﬁivbwﬁé$Pﬂﬁo IRy

EVRN A D BT RS S R SRS B RRA § R
Bud
28]

2013 #1 71 p2 2017 #12 % 31 p -3 4 ¥t dz W% % & Tripadvisor® ¢
PTG i S 023 4o A S5 5 - AL Bt A I

AR SRS o H A B0 A B R o 5 BP0 R
TR PEEALRE A5 WEL > FRORR TN R 8 R L

W@\eanﬁ~wﬁﬁ%\ﬁﬁgﬁimﬁﬁmmﬁﬁ,ééﬁar;a¢a%$
PHSRUEBREE DG o faHmR S oV RIE X AERISBIL R

2L E AR 0 B S ik o

%%?;@%ﬁ%\biﬁﬁ\$@?%

"R i AE TR AP ALS AL
TRz EAAE Y P FRERFAEST IHRE LR

1



54 HEREEfE Vol. 20

bl
=k
‘gg

- NPT Rads

BARGHWIRIGE? - A ERPEE A FREVNEAFE A -G g A
CRALARE TR ¥ G R OB HA | SARfr R (IR 3
1991) = v Fe sk 10%:0 GDP - 4 0= v £ Rehigiia it - 23 % 2 - irgey
- Bk RS A #ipM v A RAF e R EBRIITE o Tl R
kmBFEEF LG S AERF-FELREF a‘%nww CjREE R
Fegiasd <o LA 2skb A FQIITRR A =g B ez 0 2017)

AR FURW Sy e~ F e gy e 5L ’éi‘ﬁérrelii‘ﬁ‘% R
;’,1—;5:;1'{%; ,%’;gzgv\@:];%\,&gg\,y}aj\:‘f;?{t\flfa\ME ) »éboﬁf,;ﬂg;}:zy%’z

o B & W g S (UNWTO) € - 2017 #3732 RS XFEEFREE > d )7 L F{%
E‘b;'cméb EFEe AmER A ¥ “,/]E Al o 3 qu_,*f\i% Beh o § EAREL K R

Mok AL R F e b TRl it TR A IV R PR O O R E LR D
#EL 2310 TTourism2020— 54 FEL s B Kok (106-109) - & TAIRTA Y > 4733
JH'—%’- iwAE ) rﬁ;‘*”%’ﬁ]&eﬁ*‘l?ﬁt’% B~ Terdw FRRBBEF T IF5

FEPE DELHFBELEE ml&l“ BB AR RS REE S ek % d E Eﬁﬂ-@?ﬁ?
'}ﬂméis YRABEREEL S o AN SR P REDET kAR AR
Bk e %ﬁ?ﬁﬁﬁw%ﬁﬁmﬁ%j%mM?MPw'¢mgﬁmﬁ’%«
i-center #PR7% ki sexdu g T4 8=+ 2 T488F &2 TL8R"  FIR
IREH 0 AR R d T EFE RS E (R 2017) o

Do (B ERS ) RRRIRIE | AL i*“ﬁf‘o po2009 E4= > B L ReRG)
W2 DR BRI R LT s P LR R EEEER
W ERRGAEE | a4 PR L AL b B —F SRS Y
o 2011 R NEH o Ak BLER K 2019 EF Aol R EE 0 XA D ek )
FENI0OBREFRELERABE LI X FEREFH TS c B { DBEKBF -~ EAT
WA I RO B EHL TREL R A2 HP 2 - (R
352018) cd BT R LABRAREY o 4 PR EUSE M o

PR ERAREOE ML RS RS PR BT ke R TP EFAR
105 & ks g 2deih (2016) P00 AR PRE ARG RBEREL 0 RE
R o~ o101 rigﬁ«f"f‘fo‘ PrEAE AT T p R R RRS
Bl -k ~RR e Afpe a7 > { X S h REF B Y DE - Lo g

N3



B i 2 Ly E e 2 Tk AR B A PE 55

104 #RZFHE A PRPEEIA 2 Lo RRFRAFSYs P - B L BT
PEREREY iR YA 5 2 A 105 J&}i‘{&éﬁ"?ﬁﬂﬁﬂ&f’ o fde 2 B BRp
L O PN REF - PO EEFF32.24% 4 PEEF S > EEFL27.86% & 104 &
BeRtvb g 2T R B et FEF TR 001 e

FEm P FHT B A5 BB o 4 e T RE G RERE A, B
1 R HFE A2 RG  BARE %E_ﬁ;é"“*ﬁt"f o 2P REIEEL AF
T AR REHA PEEOBRALAE S AT HHL - o

AL R e IR R R 2 2 B WA hE R R SRR
R e g ghe' ] > A (virtual community ) » 582 F 3% E ° Web2. 0 =3 B
ABFT o P Rs % L RGE L BT LnkRFOT o (ZRE 2009 M
te% 0 2016) - ﬁ%2m4”ﬁgwﬂé&f’FSMmd HE R A
WEF Ho ALY 'll@pﬁ?—#ﬂfﬁm%i& ) I F iilfi SeEe B TR A
VAR R Y FA BT R o w2 LA WA TAER k(45 8%) ~ HEH T (44, T%)
REH(33.1%) ) o k- PP AL 4o G %\*md? &ﬁwwﬁiﬁ’&
% dg = PA\MJ{FE/%%KA PP %o 18 A 3 (7. 7/)‘4*"‘-3]*‘3&'}’};#»'\3?5'

3 (44.8%) ~ 3t F e oo 7 A 3 (44%) ~ 70 b 23R (34, 0%) o BT 3
B A ROR G B R 0 SR PR AP Lk { KA e
P e K gep T 5 b Red0F R vEE ATl 0 R G PRk b
Bheid- i o

g

PR R IR B Lk S TR (2017) 0 20174 % 52 F 10739, 601 4 =
v llﬁ%pﬂmﬁf 7648509 + ’%E-‘r[‘]mm ']r,§’¢11ﬁ,%§gg—f—,° Mo #a g
105 #k STy g 2deith ) ¥ H7F 0 J 60%wmé_=<ra.spﬁw%*ﬁ,w.§%

2 N R VER o P R R uﬁg/'au BN RPFS T S RERBLIFHE LR H P
PEERL Y- ALENMR(FEFALZG 60 AK) o= 104 #RFT PR P 2 B
AZOCBFRERERERFRRETHR A E R e oA K SRT KL P mﬂf‘{’ﬁ
65. T2% M m gl c WBEr B LSS PEREL L T ATk o LD &
FoR P RRERS R oaPRE AR Y PR RRG T RR(FF A 80 4
F)o HARR LA REE(ER Azg 27 A=) ﬁ%;%.—*ﬁ (=7 A 23 AFE)E
TRERE bbs 3HmpFE(EF AxF T A=)

FE PR FRERE Y S B RRERIET SR RSN LG 65kt
MTEF R d 2 223 PR akfe RBEFET S B 07 5 SR
%'ﬁpﬁﬁ%‘?ﬁ‘ﬁﬁéﬁ%ﬁ%ﬁ%iﬁ?ﬂi@ﬁ%ﬁé oo RGH B
PRI SAZVRBEH R AP RERAZ IR FE 2 - > P RREAZ TS
PEPERE S Z R %’Mﬁﬁﬁﬁﬂmfkﬁiﬁﬁéﬁxﬁﬁgﬁbg,jg@
Tk FIRE ST RERTMEFEA G G BT ko 4,
HrHTE > B S A A B -

=
4\;
2]
B
‘)\.
b



56 #FFEEfE Vol. 20

I NP3 B

ﬁ%ﬁ%&?f% B AT 2P s AT
TEREE LA PEERERLR -

2 FARERLHA P ELRRTHNF o

3. B2 E cha BT ap ik o

AT AREE O REAN D LR PP EEEE Y L TR LR

*Iﬂilﬁﬁig‘»ﬁ@"‘%rﬁﬁ&?f%ﬁ? P /};:rw*v % _ﬁ_,}z‘[%/{ﬂi‘ g -
B g e B SRR AR RN L ¢ PR 2 R AR 2 35
W BT H % b%lﬂ"’gia@p\ 2 R T MR R W drat 5 i = st
3 THLE o Bfs i * g0t m&;}j%? b TR R e B . 1% 5 SPSS it 7 % B

B 47 & i % XLSTAT & (7 4+ 8 4 47 > L“?Uv FEW%%‘/:?; PR ‘"/E!'%F\ FEBLA

FRBF LSRR EIA R EE o F LT R Rk L
£ g o

ARy PR ks e sk Tripadvisor 32 T & $4 > ¥ ik R SRR R 2L
AR 2 PIRRE ST BERFFAC2013 £ 1 0 3 2017 & 12 0 B RWREEEHA
PEETR R - SRR IFLALRA KR

RRY

- ~1FER

()1 e Ei=g
1 E- BRI LAEBANA AT ERHEN AR FREE B
A o @ AR AL RE FRE T E C ABRB AT A LS
BHA o gppALAE BN ERIR (MY 0 2012) o
(=1 e
L3 R FR MR £ v L el B A AR R & e ik
g b F v RAFH DG4 S A RE At o d SN R R P
SPE R B &5 A RIS SR ,11*:_1?3—&;}%«@ v B EA o e R A FIY
F e K Iend B L Rk - RIS 2 A T S (IR 2004) -
V- b it o Pl A RRY el P LEBRARRAREL TAR R
By (CAERE 1969) 0 T4 A RIS NER TR T o PR ALY
(]%Oﬁ)Fw%dﬁhﬁﬁ’ 1R (RESEAE)EE T4, IS e %R
TRG% > EFpforE (1933 &) d %L EATH RHATLEPH



B i 2 L E e Tk AR B A TE 57

EBoGr e Av o] 3REGS > ar b LTR2 BEH LR F;Jg‘f,‘j—’“
AEFP LT et TERZ ) AR RSB ET TAFF
g P LRE R L (R 0 1994)

1 AREFF hELaHET £ e Bk & (1890# ) fF 0 F)
ERC BBT AR PARER Wy kg4 & (1893
E) BP0 1]

rAzd 4 P & hER o UL B xﬁﬁﬁiﬁg’ﬂéﬁﬂ’*
w@ﬁ?ﬂii*’—i;Oﬁ@’% TERR I A PHEE R ER PR
Bt ARETIER, ~ DA s TR RE ) o BEC BEGRTE o R ELREARE

PR EHROEFHERFERELE CAEPB T LI BT NAR S L EF B
EHBEHE (RF< > 1994) -
P REOE - RROBI f - R R X B AL T -4 A FEN
Ed MO TRINB I LRE A PEE B 0w 2 FH R R
FEHIN P BFHAR Tty CE W RERLT ~waRrRied PEEY S
Y8 o
(= )4 i e sk g 4

1 rXFEI, OFF LR ETE 4 EFE gud
n_"!ﬁa\"—ﬁ’kj'ﬁ%&-’[_‘l 2 d KL B lﬁﬁ?—- B ity
R W RNl h R BB B AL By B { AL

iﬁﬁﬁﬁ*iﬁ%%°9ﬁ$%%m’%%%ﬁﬂ
AL froBET LI TpREL - 2 c FRTEHEP > FFL *,‘?.\t 3R
ES ] iL%§—JJ§ o

AR RET EF T hir ~ BIRER SHHBEEENT pARIE
W*{Wﬂ%P’ﬁT?FﬁE&%‘“>+‘§H£~ﬁwiihﬁﬁ§’&*?
PEFEE LR o5 FRACE R TR EE 4L ¥ - ROEYE 4 !{ [
KB o 4 P RAFF oo o TP REGR B R R A LR A [
B FELAFREF LY EHFFRT AL R PREL R
Zledhe (5R% < > 1994) -

A

\4» 3
/\

ia]

3

w0y

[Eive

i%wl
‘\

L A S

N
AN

t“*?

PEL TR T
fl;l-&lﬁ&%,“ﬂ:}, o 3::‘5',\2:
F' ?ﬁ"-‘z@;,[_‘ S E o

K

ks

—\

4

)
>


http://travel.network.com.tw/tourguide/point/showpage/1174.html
http://travel.network.com.tw/tourguide/point/showpage/1174.html

58 HEATELSE Vol. 20

= ~Tripadvisor¥ o

(- )Tripadvisor 4 %

Tripadvisor & - B R*% ¥ aresmiest 2000 #4 Langley Steinert fv
Stephen Kaufer &% RfrEi & Ve e F a2 > 2016 & % - F R ERE
Flot gezp 5 28 R dok easfest o & 6 7 comScore Media Metrix #f Tripadvisorig
7 23R4 %k Tripadvisor f#xbi:E 7 650 ¥ BA B LFfrf g &7
205 3 ARFITTA T B 3O RARGTFS c Bk Eir 22 & 480
BR7E &% -

TripAdvisor #sb% B4 R £ 3 &L ~ § B~ % Fo= * 2 X2 2540 B 5530 en T
oo B 3B aTR SRR > K Bl B R R IR RE g o e B L2 9
TIEAR o IR @ * Tripadvior #xk &3 - ATA M s E ~ R B § IR
PpBRER LTI E F M PSRRI A Y P el B R RS R
+ %+ (Ricci & Wietsma -’ 2006) o p zbB 4o Tk > B BT DPRFEF 5 4
B MG RSdpe kGG APP SRR 7 HLE 2P RS04
Fod RESEE 26 AMAH TS - R ORETE TRE(E F402016) -

(= DTripadvisor# &4 =k 40 b < &

FiE(Er) Fiaig

W A (2014) | S vk k2 eE 74447 0 M Tripadvisor ~ Yelp ~ €

X

BHEA(2014) | RAIRIFE TR MEN T IR I ERIAD S —
szvgiest Tripadvisor & &

3 fe6:(2015) | sedgipexkz B r P A BRERr AP ZE L TR 2 BT

PET(015) | HHEARNLERAEAT P ST ABLATR LR

r — M

B % 3(2015) | »eepst 3742 F F45®R ¢ 2 Tripadvisor & &

I RRCH

GRS

FRBET ST RS ga G LT (MFE S 2010) 0 R
WA SEA KRR RFIRE X PR GE TR frer 08 { ¢ B FDR T
P A hE LR B F A PR F e T B G aL A L AR
A& erp i g, (Herr, Kardes,and Kim, 1991) > ¢ B4p @ L 2 7 & B R 7] »
AFSAL I Rp FARME LG &% g%t (Smith & Vogt, 1995) » i} § & rpi
LA $06 R TR T A el B BT 08 3 R %
FREASSRBT ARG | HFHL TR AR E G 2011 o ALY igenp F o0 A



B i 2 L B e Tk AR B A TE 59

P E R A ST A SR FS R A FlRAEREE SR B
PR i—ﬁirﬁé'**‘ﬁ » X1 ¢ 6% (Park, Lee, and Han, 2007; # £ ~ ﬂ‘fﬁ]p SEREB 0 2013) o7 E
ko g R FIRAHFE R > A2 i M (online word-of-mouth) °
fefp v A enA) S Ll R R0 S ST R A REDE
SRR 3 A AL 0 & g R 4o 30F o=t i o (Hanson, 2000 5 i 4% o 2014) o g %%’%“
RELARE S B dod A R AM S TR T el s PR L (k5 2003) 0 @ @
PREAGHF DR LR P ES (BB ongF Web2. 0 pF R aoghd » J8or ot
TR R (Blog)ie rfodf & »e 23 T30 07 54 > B bk 3T £ B A AL FH R B (4r
Facebook ~ instagram)®~* o ¥4 T A & & JRI% - 5 EF e T & 3 2by fla
FoEAE PR EIR P AL AN AORE R R P itpl 22 BRI
AP B e F ;T*wfﬁ-; it v M (online word-of-mouth) & & + v M (electronic word of
mouth) » * f % &+ v M (online word-of-mouth) (Gelb and Sundaram, 2002;
Hennig-Turau et al., 2004, Chen and Xie, 2005) - ﬁ%ﬁé‘”@ﬁiﬁs@%ﬁ* F3oE AR
o B FER Y rURR D BRSO RGBT A S SR
WwAEY B g XTI ‘*I“”"?F v #ev sk F T A+ (Gruen & Czaplewsk1,2006)
ARRAR S T IE R S B~ LB RFS SR AR
&oen@de (ZFITE 2011) IR B A ER S T A _}_.;..ﬁf% rE
PR T LR G B T E et i o i i (MicroBlog) 4o i (Plurk) ~ f& 4+
(Twitter) % > # 42> T & 2 & SH o AT R LA R —*‘Ff iR E R LA 7
R T 3 RN TaFAEREE L L BEARE
& o 4rYoutube. com®:§ T 2 BB TIrBFARY T anEART T
SRR L =X Eill ﬁ‘d};‘ —-ﬁm—ﬂ o I a0 -g_? 3 R ppad
Foh- At o P e R T L b - A AN Y BeniEg LR R AR
;ﬁ-d FEREPR R 2T 1T K hiE R > 7 AL S R4 17 (Sentiment Analysis)® & F# 5 &
2 4 47 (Opinion Analysis) » #iT# kK Fath 2 2 p RF 5 AJLAT B AP AT T R -
ARG OT R KRRk 23R e LrRgE gk Tripadvisor » 2T 5 b e E kS
R kiR TS e (B £ 0 2016) -
(Z)RRCMEE >
v /4= 1 e (favorale/positive) ¥ f # (unfavorable/negative) « % ij' %
FHERL TR Q3R AL 16 dp=f o fiF L v M(Herr, Frank & Kim
199) e IR F 8 AL 2% QH#HABFOY FERST LARBER D B A £
TA 2§ o3 H (Singh, 1991) « HEWER PREF B LAY F LML > AL e T
H 4l p LB foo o mPiE 0 7 2B (Bickart & Schindler, 2001 ; Hennig-Thuran
& Walsh, 2003) -
925 % T (2015) ~ % w4 (2016) % @& * Fig» 473 5 Tripadvisor it ¥
Y PR RO A i BRI R s .&.fi SRR RS EREALA
RGO o MPFETHE s B ﬂjt»ll“ 7 %" 3% A Ao PRIx i &

%T



60 #EATELIE Vol. 20

Boo b pFA > BRAFTHEHRL DR TR AT 5 o
T~ BRBBILAR
(-)BFBBLAEZ TE

I (ER) BERAELRE LA

Driver(1977) BEPHEFER LR AR > FHABIAY LA LR
BAekilg o

Oliver(1981) HEaa 4 kp En A Sl FEF BT &L §E > S

2
3}
F}f%‘%"/ﬁ Fl'?]sz"’;; ’ T\LV} B A SIZ ;,Z;f\—"’ % /# F. F] f/?r_r‘:'r'

BV PR IR H B Ik BB T o

Baker BABED s SHMKRSTAS LR BREFE TR KR
&Crompton(2000)
B 7% (2004) PRE S YR BN YRR D EFRR GG Bk

7S
B
M w (2006) | HE AL AB AR Y SMA R JRIFG 0 STA S A
’ IP',: N

FENITRECBBBIALAEI - AR X ABITAFTFFELAL O HAEASET
PR e BWF T AP R0 P FEINGBRBLAR F O T e
EFEEIR LR P AR OBR LR~ ER %ﬁﬁs@ﬁimﬁ LR éa‘ﬂ B YEEF LD
;&&&oﬁ:% P FLEFROEE G PR BB ORGEFEY o @D
PEEERSR 0 TEDRE RB SRR L ARR (B 0 1995) o AT P R LR
ERIE A %?’ T Mk »EEL AR R > & Tripadvisor fexbt 3 £ &34
B IR R R T o

(Z)BRBABILRDHFE S

AT GRS e R T MY FEE A B BB A
Beis (TR LR Y AEHAERE a1 X EOSRE AR o 2 1P4e(1996) &8
BRMWR AT A7 0 BN I R B SRS R - SR PR
TEREEEEMALR o TR AP S ,i&wafg‘x‘;%g}imﬁg,ﬁxa P kATY
MV ARG R RFR LR OHRG o Fl 0 A LT EL A P EFEALAD G
FEHEL XEBRALR > 2 BRMHKELT BPRLY TRy R R AR
P ek b AL PIORPE R L T T AT 0 RS A S v R SR B R TAR  IRAT
AEF ST FR X 2R LR T ﬂfﬁm feip b ) ¥ m3E o
LA R R T AT RRTR R o



B R 2 L & T R A B AR 61

AL AR PR RN L SR 2 AE P
A e By HEARER Y P F A 72 0 W E Tripadvisor sRyEiFEih ek o F i 0 4
Y 3 PAGPREP TRMHIF 6 BE 7 S LB EER R Ll 2
EERIR L f oG A B o R P SRR R ) TR AR FRE
R FEE AR Y RE AL PR ESEIREN 0 & Tripadvisor *225iesk b chT 8
BT E o v AR R R RN o RS RE R R 2 SRR LR M
BT AR T S BT B 3-1-1 i

* TripAdvisors& i
eSS

B EEEAX

- AT

+ 5 EE BEER

& - E
msoaas
ﬁﬂ - E_ﬂﬂ'?}
.

. Y ez aios:
% ¥ BB EEE

- B BERE IS FiEae s FEaEsg

Nl BaBRLEEH

& 53
\ J

s

B 3-1-1 73 284



62 HFFTEEfE Vol. 20

CREaFR

(- DR ER LA
MAHMPLE B2 FERRBEFA R R LN THEE £ SEH2FH
Priging ko HAROT B AR R ARER T 0 5 IR R it L ER SRR
% o
(= )RR INA
AFEY 1 Trlpadvisor R ek ? o FEARE
?k’f—r]lg\i;'ﬁ IFF-‘ rE oxiﬁ;ﬂipgfg—_%\lﬁ?’*ll ® ,_"{E\»’é
PRI R A O BT L NR RS
B F o
SORRTRREEBLAR
GDES o B o h
R B2 23mhn % 0 F5d Google #33f~ 23k 1§k M3=m T4 i B
%?*3&%$ﬂéi’wd&1~*”%¢%wm%ﬁﬂ,aﬁi*igégﬁ&
)i:z’v"!’}ﬁﬁ: St BB Edy o K- Mg cm | ALt e®fe o HErH ?ﬁgﬁ@.iﬁ-é*ﬁ_
B AT N | BB b R "FH Lo e T A o B BT
Rl Tripadvisor fexbm A~ XT3 E Z3FE 27 FE Rk 50 w3 A%E
F oz R4 7 TR e ARE o
( ))3—r A ’L;L ,L»_L
1995 Tripadvisor *#&gesk? chk ¥ H5L #B3mm 4 § 7 ik sl B
PSP Al NFAFEE = B8 a8 Tioge, (v5 2578
HFHWHIR -

R R Ly

i~ 17 2484 7 2 fidg (CategoryDate) 0 2 » 5 — 48 5 ~ st e s> 11
B 5t Ml AR R W E R o § e 1 AR 0 f AR E A 2
SR AT o ARSI P L EPE 0 v L B AT A 2R A A
Vg, VBT R RS e R IR AP - R L AEN2 B ol GG HEEAE)

N e L AER R R YA B S BRI o

iﬂ“%zﬂ‘ THRPEHERF RBTHS D AR Lo SRR SRR A4 0 1Y
BEBRALR ORI 0 @I o BEHEALE (3o T $5on
:@ﬁ%ﬁﬁégf“ﬁﬁﬁaiij~f4$;haj\ THpEAAIE, ~ TFLMEMER ) - [
R TEERES TR TR | TR A% - Tiakaieg ) . Tz
aﬂaa,\rgﬁieu ~Fﬂﬁ%é§¢,\r&§?yﬁrpﬂ§§g \\G%P%*ﬁjx Rrsir |~ T
B  REEEAAEOS ) TRER R THREL R34 LR BREERE B
EERTAPN B OITEARA o

4 X ‘kfﬁ’-’-f-l% 4
AR 0 & T
IR ATA 4 TR B

10



B R 2 6 L & T LRI A B TR 63

4 3-4-1 FEbEHRL

T IRE AR TR A OB =Yii] T84

1 B R B)

TR BT

RIEATFE AL

i

I~ RIBCE B A

e 5 A 7 B B

JEE S\ 3C

HH o B AR A

s AR 5

HE R

e flil 2 e

JE 574 5 FH E SR S

RR %S

AR S

AT EHEA

i3 AR S TRt

e

PR A g

g
i

11



64 HEATELIE Vol. 20

B 3usral

- CRREEHL P EERR ALK

(- RS2 B RE A7
Tr1padv1sor SEvRerh b ok BGTE T A D A %304 3R SN F3 3

ER-C2MELAC] EG '}%ﬁ oo KAk R RSB MRS hE BTE > DIE
D A4 RS A A3 REEL S A2 FEEL 2 A0 BEEL 1 A o ABEsE 0 A R R
1 > EERLRARE o

F 4-1-1 2k B3R A
pel |5 3R 4 3F % 3 3k 2 3% 1 E 8 Tiofk | 2R
o | 164(31.4%) | 243(46.5%) | 96(18.4%) | 11(2.1%) | 9(1.T%) | 523 4.04 |2
Zm | 26(33.8%) 30(39. 0%) 13(16.9%) | 5(6.5%) 3(3.9%) 7 3.92
< X | 15(41.7%) 19(52. 8%) 2(5. 6%) 0€0. 0%) 0€0. 0%) 36 4. 36 1
b
B | 10(33.3%) 12(40.0%) | 6(20.0% | 2(6.7%) 000.0% | 30 4.00 |3
¥Ae | 215 304 117 18 12 666 4.04

FAL kR AT AT

Ripas g ni@ar, e T4 GEETBRLA TIOR3 9,11t o
LR AL R IR 0 5 436 A RIS T 404 A~ e 4,00
Arix E2 3,92 4 o Bgor e TripAdvisor kgt » Bk L4 7 X dransi
WAL BLE R B e AT Rt bl w500 b 3 EH L0, I
IR E EA0T A o 0B TT.9% s FMEeEER BB A o iE T2, 8% KEMRE L 34 4 o ik
93.5% : B E L 22 A o ik T3 3% BEor o RAT A R aTRE o 4 R EF R
B

(COR%E=ZRLAALR

T%éwwﬁx%i@%%ﬁ%&iﬂw@*w&%@%éﬁ%wﬁu¢ﬁf,
striE% F Es 2.109°P=098 BEmitp BEE AR > T A7 LWE% R LA X
e R R &«g#i.@_
L4120 BREEE A LR L8 A 4

¥ T 3ol FEL F P
T 523 4. 04 . 858
E S T 3.92 1. 061
b 36 4. 36 593 2.109 . 098
* A 30 4. 00 .910
L Lo 666 4. 04 8T

FH KR AL ER

12



B i 2 Ly B e 2 TR AR B A TE 65

S AR L B e

A TR o SRR EHA PR ERREEE 0 f TR
Mok ~ER A FI FERBEEFEFT AL 2 RURREE LR
FEE T BHEH -
F 4-2-1 PRFH G R AR T 0k
MERETEBE PN SER FPamtts P HeFp

DI BEEY 619 25.16% 0.93 1
IR R 160 6.50% 0.24 6
pliiT b 585 23.78% 0.88 2
R E 574 23.33% 0.86 3
R 83 3.37% 0.12 7
REEE 181 7.36% 0.27 5
BEHERE 258 10.49% 0.39 4
oyl 2460 100%

N: 666 A

TR &R AT IR

BT p gy hd Bohf o A e 666 % 0 W E Sk Fon A A e TR AR
B E o Vo MBS LR R B G wdcd 4T WERE Bl B ESR
W15 > & TripAdvisor *<¥sgeztt > TwI@gdsh | ik 25, 16%=%% » Tiof 4 5 B
ABREHTI0.93F 0 RAFREREHIA PEETRON F o < P g RI TN
Bl dp ke ¥ b A maE 20000 b iR 5 TR A g0 23 T8% T PRARS Y 41k 23.33%
Tiofgs 0.88 4 0.867 %8 1 - A4T Hr~ e BT ERI PEETE R
R EAIRIL G Y AR o

L~ BHRBE®R

- N A
) P

-§;\7¢'

L R%5 il pEemB LA S 4R AR REHL P EFLEL
RAPRELR -

2. ¥ EEALHY > TOImHER ) Sf 6 3R S0 6 = X FaRHhE A
WEE A 20, 16% HA AT RER R b A 5 23, T8% T PRAREE Y A5 23.33% o

3. LWdEE AR LR A L o AR S 0 B A RBR AT AH L TR FHLA]
FONEE SRR ARAR R  RVSE R E AHK G - FH T RS G TR
SEMERE R T A AR R IRRAER C AR RSB AR AH R
HEFEARR ~ AR IR ARE R REAAF K S

13



66 AFFIE S Vol. 20

= N2

$H 0 etk
(DEARERTH? =LHLRTH

Ry BB R > RSP R BTG  RERE P TR E

*w%%ﬁ'%@ﬁﬂﬁoiw%m;%“ﬁéﬁ¥¢§%’ﬁ

~

—,—w%i?r’f%'rifrﬁ e F ga%ﬁ%pﬁ F A %E&]K“‘k?\)fpﬁ,g’f—’/‘ ; ‘M
scd nikp2 - o a4 PEE{ LEREME -
(D& FF > RPlER=SH R > A4y
1 e Al R BE R FREPE X HFE KRR -

FlAXRBIEE DT ] Fpleagie 2 g it > RP| B 2R/ EBHR 0 ok A
JIEERF AR AL ER S FEOIE g A B REROER s R RS
e

2. & KA 7k

(DA FIA 4 2 FREFE R O ’I?‘fj‘ TripAdvisor *=%:%h b
FmETAL LA ruﬂ L BxﬁﬁPF"*,a 2013 2 2017 & > A dciv B Lo
s NPT b S = F"f'fpiv» BB L0 EEL ST EEI R A
1 >R iEFagd et B oo

(2)TripAdvisorz. BI¥ = & sz 25325 » ¢ < §33F 0 5 F & 7 o fo¥rer d sfenii
e R R RS R AL L LR ALk R G
B VR R L T e

(34430 ¢ h ¥ > > TripAdvisor s 5= e xb§ K UhlL > = L %5

AR F PSR e e T B 7 R ART HHEGF R N 7 T AT
TR AN F A R EAT FHH R RS R G f%ﬁv o Bldr #-7 F 3R
BAEAHOM LR 3 R RS e b S Rl e T AT A LR
%ﬁwgﬁiﬁﬁﬁ%%ﬁ@m%%ﬁgo

—

(DESRE > LFTHAITE - A - CR%RLG BRFR > w L
BB ATAAPE - AT 32 P @l o ERREOBE BERNF R
oo BREFAMAL > TR SRR CA TR H LS TR -

14



B i 2 L E e 2 TR AR B R TE 67

34 2
1. 3 4 0 1996 > SR MAKFAEZ F AT — MR GEBETE- pBELH 21 §
BLEE EF T Ao
2.2 %ket 0 2011 WP FIGSRBFTRAPFRE LRI RL PR COMAFTFY > £ 1
A g PR TE ARLE
3. 3 feat > 2015 > PRk B A M FHERR M TER EE LG TR BT
v @:}@ﬂi\g‘fﬁ%g%§lfﬁp;%o
4.2 8% ~ ReET e L 02014 TR SRS L SR B F B, o ATAD 2
F A F s 22-34
5. 422 22015 kumkild S EERAAERAL G2 M —d s X
TEFELV o s PH-FRFETEFEE kAT
6. % 747 0 2008 - £354 & A< (19) -
ToAFE 2014 1% i v M A BIERIR ST FE R L] - 2 R
Bl Rz A A T RERFAES KRALFo
8. X #2008 B A EF-EAFL PR EFELIR 2580 T9-85 e
9. fﬂéf 02009 > R e PN R FAER ARELLAL O AT A E TR A
10. & 020120 H A 2 P eiild BRI RELEIELIAT R4 L
%%%i&i@—,ﬁ R E TR L AR T
11. &% > 2015 > =c4gs b 3% 2.5 £ 453%% ¢ 1 Tripadvisor & &> Rz ¢ & < &
RS S S
12. 2 L FF 2016 M= 2 E FRmL i pRTH2AT > M2+ L+ Feig
ZH2 T RERFAEMAL E T o
13,682 5 > 2013 > MAIRAEREFT " NEMAL FEY A0 I P L6 W22
gl R B Yy S
14 ¥rip i ~ 2 G 8 - Harz > 2014 TRARFHRERLAEF S A PP
—— EEL B AT RYT A Al g F4F 0 5T-94 -
15.% 7> 2016 W% 24+ AFRNFOFRETR 277 B2 o8
ThAEGREAER KL
16. F k> > 2003 fRer BARBALPEHE BREFFIHTHERYI2PE 4
AFF gy e L
17373935 > 2011 > g SimmF anmm N F ¥ § F R R BF -0 ¢
i EE ERY AR AR AT REEYF AT
18. 3% % > 2004 » 23t T3 2 2 (L EFETBAB2 F R4 B L 6] B2 2
FAEAERTE FARERFLo
19. Fi-kif 0 1988 » s = th S BMSA M B2 AT A § T R B 0 B2 5
B F Ly e

=k

15


http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp

68 AFFTIE S Vol. 20

200 F 302012 R AFEEZ SRl — 4 i 2 LE A FAk
€5 LFLTL.
21. g g > 2015 > zikl‘é‘-_dy £=RI  fEx4-34-
22. 0t 0 2016 REFRERCMRPRFNEZZFAL R L FEEFEE Lo
23. ME i > 2016 = I“?w'o Fl4 xR vsd s s R L AL AHAEEFEER
FLWE A E< SRR T LS AL
245 E A BT 2013 AL P RREL R, CBRA AL LZLRZ
oy p ERLEARMNE S B 183-208 ¢
25. im E > 2017 =5 E B MR H B ApMA L -4 PEERGE S0 KRR
BYEEESTIREREA L EEAY T
26, £ T > 2015 * AFRROF L NE Fof bGP o 2 22 Ml |/
RN EAF LSRR A T AT o
27.75%% » 2015 @ * g A FHRE N 7 F 5w B L ATFRLF L — 1
TripAdvisor*c a4zt 5 & » = @ 21 740 éﬁ =Ryt I
28. % A% > 2014 M v RS B R 2Rk F4 447 ¢ W TripAdvisor ~ Yelp ~
TIFE bl M2 e~ FRESFET AL T
20. B g 2014 mARALET F OB B U B S e Bk L b
R Y A It
30. %A ~SRLI R IR AR hEW B F o FHA 02007 T4 pen
BHBETRBEAFE oLz RO iFTRY | > RIEFF > FREHHET] 0 109-133 -
3l 3mAr—~ » 2010 » RRFTF S ~ 4 *é#%“%’r—,'i?‘*éﬁ LEGIRMAMIELAY o #F
Eﬂ?}ﬁ%i B KT AT o
2. MEFE T E MY 5 2013 AT EE Ak w4 s ENF
& wJ }_I:ﬁ b i i BaR 5 107-147 »
33 HREH 0 20160 4 PELE B BES SRR Y (V¥R AIRTRI 0 TAE M FA )
117-1421 -
3.4 > 2005 0 AT S SRAAGEELFT UL PR E LG B2 AR
AE N FRTERRE ARLTT
30. 5 A 1020120 = it ~ B F Bk ARSI ELRTRET Y 0 HUEELEFT Y 0 24-44 -

16


http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp
http://readopac2.ncl.edu.tw/nclJournal/search/search_result.jsp

B i 2 L E e Tk AR B A TE 69

36.Arnould, E. P., and Zinkhan, G., 2004, “Consumers,2nd Edition, Boston: McGrawHill,”.

37.Beh, A., and Bruyere. B. L., 2007, “Segmentation by visitor motivation in three. Kenyan
National reserves.” Tourism Management,28: 1464-1471.

38.Bergstrom, H. K., and Cordell, J. C., 1992, “Integrating social sciences and ecosystem
management: Human dimensions in assessment,” Policy and management. Champaign,
IL: Saga more.

39.Bowen, J. T., and Chen, S. L., 2001, “The relationship between customer loyalty and
customer satisfaction,” International Journal of Contemporary Hospitality Management,
13, 1-2.

40.Babin, B. J., and William, R. D., 1995, “Consumer Self-Regulation in a Retail
Environment,” Journal of Retailing, 71(1), 47-70.

41.Babin, B. J., Darden, W. R., and Griffin, M., 1994, “Work and/or Fun: Measuring
Hedonic and Utilitarian Shopping Value,” Journal of Consumer Research, 20 (4),
644-656.

42.Chow, K., and Healey, M., 2008, “Place attachment and place identity: first-year
undergraduates making the transition from home to university,” Journal of
Environmental Psychology, 28(4), 362-372.

43.Cohen, J., 1983, “Involvement and you: 1000 great ideas,” Advances in Consumer
Research 10(1), 325-328.

44.Cai, L. A., and Combrink, T. E., 2000, “Japanese female travelers-A unique outbound
market,” Asia Pacific Journal of Tourism Research, 5 (1), 16-24.

45.Cronin, J. J., Brady, M. K., and Hult, G. T., 2000, “Assessing the Effects of Quality,
Value, andSatisfaction on Consumer Behavioral Intentions in Service Environments,”
Journal of Customer Satisfaction on Consumer Behavioral Intentions in Service
Environments, Journal of Retailing, 76, 193-218.

46.Contemporary Educational Psychology, 25, 54-67.

47.Dey, B., and Sarma, M. K., 2010, “Information source usage among motive-based
segments of travelers to newly emerging tourist destinations,” Tourism Management,
31(3), 341-344.

48.DeVellis, R. F., 1991, “Scale development: Theory and applications,” Newbury Park,
Calif: Sage.

49.Holbrook, M. B., 1999, “Introduction to consumer value,” In M. B. Holbook (Ed.),
Consumer value: A framework for analysis and research, 1-28.New York: Routledge,

50.Holbrook, M. B., 1994, “The nature of customer value: An axiology of services in

the consumption experience,” In R. T. Rust, and R. L. Oliver(Eds.), Service quality:
New directions in theory and practice, 21-71,CA: Sage Publications.

51.Kotler, P., 2003, “Marketing Management: Analysis,” Planning Implementation and

Control, 11th ed., New Jersey: Prentice-Hall.

17



70 4FATEERE Vol. 20

52.Kotler, P., and Armstrong, G., 1994, “Principles of Marketing,” 6th Ed., N. J.:
Prentice-Hall.

53.Loker, L. E., and Perdue, R. R., 1992, “A Benefit-Based segmentation of a nonresident
summer travel market,” Journal of Travel Research, 31(1), 30.

54.Mathwick, C., Malhotra, N., and Rigdon, E., 2001, “Experiential value:
Conceptualization, measurement and application in the catalog and internet shopping
environment,” Journal of Retailing, 77, 39-56.

55.0tto, J. E., and Ritchie, J. R. B., 1996, “The service experience in tourism,” Tourism
Management, 17 (3), 165-174.

56.Park, D. H., Lee, J., and Han, 1., 2007, “The effects of on-line consumer reviews on
consumer purchasing intention: the moderating role of involvement,” International
Journal of Electronic Commerce, 11(4), 125-148.

57.Prahalad, C. K., and Ramaswamy, V., 2004, “Co-creation experiences: The next practice
in value creation.”

58.Parasuraman, A., and Grewal, D. J., 2000, “The impact of technology on the
quality-value-loyalty chain: a research agenda,” Journal of the Academy of Marketing
Science, 28(1), 168-174.

59.Ryan, R., and Deci, E. L., 2000, “Intrinsic and extrinsic motivations: Classic definitions
and new directions.”

60.Schmitt, B. H., 1999, “Experiential marketing,” Journal of Marketing Management, 15,
53-67.

61.Swarbrooke, J., and Homer, S., 1999, “Consumer behavior in tourism.
WoburnButterworth-Heinemenn.”

62.Scott, L. M., 1994, “Image in advertising : The need for a theory of visual rhetoric,”
Journal of Consumer Research, 21, 252-273.

63.Witt, C. A., and Wright, P., 1992, “Tourist motivation: Life after Maslow. LondonMansell,”
33-56.

64.Williams, P., and Soutar, G. N., 2009, “Value, satisfaction and behavioral intentions in
an adventure tourism context,” Annals of Tourism Research, 36, 413-438.

18



B e 2 U B i A it APE 71

AR

1. The World Travel & Tourism Council.,2017,“DECLARATION FOR THE
INTERNATIONAL YEAR OF SUSTAINABLE TOURISM FOR DEVELOPMENT
20177, Web message, https://tinyurl. com/ycxhvgyw.

203 ~3 5 > 1991w EBEKE X2 Ak A4 0 ALK

B, https://tinyurl. com/y8madpva
TIN5 2015,2015Kk pRE R A Be A G o
LRAR > 2016,2016Kk S E G R 2 e R G o
AR 2017 0 FEE K S E AL Rds#cdg, https://tinyurl. com/y96wn81k

LR FRELk B sk 2018, https://www. taiwan. net. tw/

FIIE LR 2 wrcided > ARBLFEEI 2 fet > A kdofej 2ok A 3R
AR, RS 2Ry 9 B SRELAES 6 2L R 6310106 & 37
20 p e

1. 55@)’% ~EEgAT > 2017 0 B RksE xR € 2017 RMEAg g EEr S (¢

FHE) 0 WEHRY F T4 https://tinyurl. con/y87ewun5 °

8.F W& 2014 ST SN P AMF DT AL FEH F T

https://tinyurl. com/y73trbaw °
9. % & > https://www. tripadvisor. com. tw/

19

b


https://tinyurl.com/ycxhvqyw
https://tinyurl.com/y96wn8lk
https://tinyurl.com/y96wn8lk
https://www.taiwan.net.tw/
https://www.taiwan.net.tw/
https://tinyurl.com/y87ewun5
https://tinyurl.com/y73trbaw
https://www.tripadvisor.com.tw/
https://www.tripadvisor.com.tw/

72 AT EERE Vol. 20

International Traveler's Travel Network
Review of Jiufen Old Street

Ze-zhen Lin*  Meng-Long Shih?

Abstract

Travel can adjust our body and mind. In today's era of advanced networks, social software
has risen, and tourists have shared their experience through the Internet as a reference for
other tourists. International tourists can also quickly get acquainted with Taiwan through
this platform, and also use the reviews in the website to travel freely in Taiwan.

The purpose of this study is to study International Tourists’ Trevel Network Review of
Jiufen Old Street. Using textual exploration techniques, the international visitors
who traveled to Jiufen Old Street from January 1, 2013 to December 31, 2017 were able
to comment on the Tripadvisor. The valid sample was 923 person-times, and the
emotional score was 3514. To discuss Jiufen Street's sub-item emotional indicators for
evaluation of facets, emotional scores were derived from quantification of cumulative data.
To discuss Jiufen Street's sub-item emotional indicators for evaluation of facets, sentiment
scores were derived from quantification of cumulative data. To discuss Jiufen
Street's sub-item emotional indicators for evaluation of facts, sentiment
scores were derived from quantification of cumulative data. Through descriptive
statistical analysis, it was learned that international travelers' satisfaction with Jiufen
Old Street was 4.5 stars or more. International visitors from different countries had
four structures: characteristic attractions, service and operating quality, proposed itinerary,
spiritual experience, and willingness to revisit. Face to face discussions are
mostly positive; and there are more negative discussions on facilities safety and
traffic route arrangements. The above can provide Jiufen Old Street, which is used as a
reference for the improvement of recreational satisfaction and decision-making on tourism
development.

Keywords: international travelers, text exploration, online evaluation
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